ANNEXURE:) A, B&C)

Careand support

The workplace should help extend access to care and treatment which s an important mofivaton for voluntary testing. The
companies shouldensure;

+ Infected employees, and theirimmediate dependents, if also inected, receive antireroviral therapy [ART] and medical
monitoring

+ Terminelly llemployees, who are incapable ofworking,are refemed fo avaiable health senvices

+ Counselingismade available toinfected andaffected employees.

While raming apolicy and a plan of acton, it should be keptin mind thatthe components ofthe policy depend on th benefits
thatitextendstoits employees. The program may not aways heve alofthe above. Many ofhesg intervenfions cost e and
need smallbudgets.

Public Private Partnerships

Aspartoftheir corporate socialresponsibilty and business response, companies can:

- Integrate HIV related acfites intotheir existng outreach services for their catchment areas and wider communies e.g.
I they provide vocationaltraining o young gits and women they can include PLHA among the beneficiaris, orf they
have amobile health van they may include 2 Counsellor or Peer Educatorfor HIV and AIDS

* Collaborate with the Government o ad nafional efforts fo prevenfion, care, supportand reaimentto contain and everse
heepidemic.

Some examples ofntervenfions thatcan be taken up by the corporate sectorare:

Supporting prevenion programs, fhrough awareness generation using mass media and reaching out o cient groups by
organising roup meefings

Supporting counseling and testing faciites, by seting up facilties and inking with exiting faclfes

Supporting reatment for ST, Ols and HIV and AIDS including ART treatment. Corporates that have their own medical
faclites can expand them to include the above provisions. Others maylike to explore fthese faciites can be provided
through he setting up of newfacilties orby tying up with existing facties

Fund raising for treatment, care and support for IV positve persons below the poverty ine, for orphaned children and
womenwho have been discriminated against

Various consftuents such as media, hotels, manufacturing industries, pharmaceutical companies, efc. can collaborats
withNACO intheirareas as apartoftheir corporate socielresponsiifty.

Therolgof ndustry associations such as FICC|,ASSOCHAM, CIl NASSCOMetc.is very mportant as they have anexcellet
reach vith industry and can serve as entry points. Working in collaborafion with them can complement NACO's efforts of
mainstreaming withthe prvate sector. Public sector companies may be approached either through govemment minitries to
which they are atfached or irectl through theirtop managementatthe nafional and state levels.

Tool: IEC Support for Mainstreaming in Government

Ninistry Key Activities! Target Audience [EC Resource support
Youth Affairs | » Youth Development Centres Youth focused IEC material:
and Sports + Counseling and quidance centres + Training material for Youth on HIV and AIDS
+ Training and orientafion centres for shortfims, booklet, games and other nferactive
NSS volunteers Iearning materia
* Youth clubs and mahila mandals run by NYKS |+ Display material for centres - panels and posters
NCC + Distrbution meterial - brochures and pamphlets
+ Bharat Scouts and Guide Volunteers * Restart and expand Universtty Talk AIDS and
+ Sports facifies (SAIraining cenires, Vilage Talk AIDS programmes.
insitutes of Physical educafion, Federations|
* Youth Camps.
Women and Child | + Anganwadi workers and Anganwadi IEC material on Women and HIV and AIDS:
Development Sahayikes * For all Women and Chid Development training
+ Adolescent girls under Kishori Shakf Yojana | programmes, incuding those for 1CDS Scheme
+ Women in SHGs under Swayanm Sichaand |+ (CDPOs, Supervisors, AWW) - short i,
Swashakt schemes booklets, fipcharts
* Swadhar homes providing longer stay for women | » Red Ribbon Clubs among the SHG members and
+ Working women hostels among adolescent gits' low lteracy and
+ Schemes such as Swawalamban, STEP, adolescent fiendly raining matera
Rashtriya Mahila Kosh (RUK), NORAD + Display mterial or cenfres - panels and posters
provide further scope to reach women * Distribution material - brochures and pamphlets
* Anfreffcking initatives. * Films and pamphlets on rafficking and HIV.
Human Resource | » SCERTs and DIETs (Distit nsftute of | IEC materialfor students and teachers under the
Development Educaton and Training) Adolescence Education Programme: (AEP):
Dept. of Education | + Access to vuinerable age group of 14-24 years | + Red Ribbon Clubs in every school and college
{hrough schools, colleges and + Mahila Samakfya Red Ribbon Clubs n vilage
Universtties/intfutions + HIVIAIDS cellin ll studeniteachers unions
+ Nafional Liteacy Mission centres * Youth-fiendly Informaton Centers n
+ Non-formal educafion centres all Universies
+ Mahila Samakhya Karya Karthas. * Training material-Films containing age
appropriate informafion on HIV and AIDS,
booklets, games and ofher nferacive leaming
materials
+ Display materials or centres, panels and posters
+ Distribution materials brochures and pamphes.
Railways + Work force and Unions  IEC materials for peer educafion programmes

+ Passengers

+ Railway stafions and passenger traing
* Hospitals in railway sector

* Health unts (without beds|

+ Training nstfutions.

inclucing short fims on raways and HIV; booklefs,
pamphlets and fipcharts. Training of ll railway
personnel on HIV and AIDS

* Hoardings and message panels, condom vending
machines, scroll messages through CCTV in ll
railway stafions; HIV prevention messages inside
and on the coaches of rains

+ Posters and brochures for hospitals and health
units; appropriate [EC materals or HIVIAIDS
senvice delivery centres in major hosptals

+ Incorporate HIV and AIDS inthe curriculum of
{raining nstuions.




Ministry
Panchayati Raj

Key Activities| Target Audience

+ Zila Parishad chairmen and members

+ Block/Mandal Panchayat presidents and
members

+ Gram Panchayats.

[EC Resource support

+ Training materials including fims on HIV and
panchayats, stigma and discrimingfion, booklets
and brochures,for raining of al elected
representafives

+ Display materials for Panchayat Offces - panels
and posters

+ Distibution materials - brochures and pamphlets

* Inegraton of messages on HIV prevention/
education i the requiar news lefer o panchayats.

Ministry Key Activities| Target Audience [EC Resource support
Social Justice | » De-Addiction-cum-Refebiltation Cenires and |+ Training materials at RRTCs fr training of NGOs
and Empowerment | Counseling Centres and communit leaders, including a short
+ Regional Resource & Training Centres(RRTCs|| ~ advocecy fim, booklets and pamphlets
+ Observation/Special homes, shelter and afer | + Film on IDU and HIV; posters, booldets and
care homes funcfioning under the Juvenle | pamphlets to all NGOs running rehabiltaton
Justice (Care and Protection of Children) Act | centres. Condom Vending machines and condom
+ Large number of BCISC hostels and residential| ~ promotion materia n thsg centres
schools. * Film on youth and HIV, posters, nferactive games,
booklets and brochures for the youth staying in
BCISC hostelshomes and residenial schools,
and the juventle homes.
Labour and * ES1 covers factory units, hospitals, + Training materials incluaing fim on HIVin
Employment dispensaries Workplace, booklets and brochures for industa
+ Rural dispensaries and sub regional managers, rade union leaders, employegs of
dispensaries under the Central Board of labour department and educafion offcers
Worker's Education (CBWE) of CBIE
* Training insftufions. * Film on HIV inthe workplace, as el as posters
and pamphlets to sensise workers
+ Posters, brochures and panels for hospitals and
health unis
+ Agpropriate IEC materils for HIVIAIDS senvice
delivry centres in major hospials.
Home Affairs | » Central Police Force Personnel (Assam Riles, | + Training of police personnel using short fim on

BSF, CRPF, ITBP, CISF, Shashashira Seema
Bal (3B, NSG) and other polce personnel

+ SPIDSP level offcers at istrictlevel and
below

+ Police Training Colleges

 Large prisons.

police and HIV, booklets, pampflets, other condom
promofion materals. Specific awareness and
sensiisation programmes for polce personnel
dealing with vinerable communites and high risk
groups

+ Sensiisation of prison personnel and inmtes
using short fims on prison and HIV, booklets,
pamphlets, other condom promotion material

Urban
Development

+ Large cies

+ Small and meum fowns

+ Urban Agglomerations/Towns of allcategories
+ Elected representafives/ counciors

+ Exisfing Health facites in Urban Local bodies.

+ General advocacy fim on HIV and AIDS,
booklets and brochures for raining of all Municipal
offcers and senstisation of allurbanlocal
body councilors

+ HIV and AIDS awareness messages through
mid-media including hoardings, panels, street
theatres at parks, shopping complexes, tourst
amenties, hotels, audioria, markes, and
fransport terminals

+ Brochures and pamphlets for mabile healt clinics
covering urban sums

* Incorporafion of HIVIAIDS in allraining
programmes conducted by National Insttute of
Urban Affairs (NIUA), PHS, Instute of Urban
Transport & CPWD Training Insftte. General
advocacy fim on HIV and AIDS, booklets and
brochures provided to these instfutes.

+ Condom vending machines (Low Traffic
Dispensing oufets) with supporting posters and
panels at public conveniences, markets, hotels
permited/icensed by local bodies.

Rural Development

+ Self Help Groups (SHG)

+ DRDAs (District Rural Development Agencies)
+ Communtty development Blocks

+ State Insftutes of Rural Development (SIRDs)
+ Extension Training Centres (ETC).

+ Training materialincluding fim on HIV and ural
development, booklets and brochures

+ Training on HIV prevention for
SHG leaders; NGOs supported by CAPART and
DRDAS; DRDA Programme offcers; rainers/
faculty of raining infutes

* Incorporation of HIVIAIDS messages i al fraining
programmes especially o ied staf

+ SHG Red Ribbon Clubs

+ Display materals for centres- panels and posters

+ Distrbution materils - brochures and pamphlets.

Tourism

+ Members of the Federation of Hotel and
Restaurant Associafions of Inda (FHRA
andHAl

* India Tourism Offces

* India Tourism Development Corporafion
(ITDC), Incian Insfitute of Toursm and Travel
Management (IITTV)

+ Major Destinaton Development Projects,
Tourist Cirts, Rural Tourism projecs and
Endogenous Rural Tourism Projecs

+ Instiutes of Hotel management.

+ Advocacy with representafives of Hotel federations
hotel owners and ancilary industry through fim on
HIVin the Tourism industry, brochures and
pamphlets

* Incorporation of HIVIAIDS in Training programmes
conducted by National Councl for Hotel
Management and Catering Technology (NCHICT)
and Insffutes of Hotel management. Provision of
fim on HIV in the Tourism industry, brochures and
pamphlets

+ Training of alltourism department personnel - i
on HIV inthe Tourism industry, brochures and
pamphlets

+ HIV messages on hoarings erected t all major
fourism circuts and projects

+ Touristairs to have exhibition stalls with banners,
brochures and condoms.




Ministry Key Activities! Target Audience |EC Resource support
Road Transport, | » Truck drivers; Long-distance truckers and | « State road transport authorities to ensure that HIV
Highways and helpers messages are carried on all medium and heavy
Shipping * Registered motor vehicles vehicles in both public and private Sectors
 Nafional Higfways under NHAI + Wayside amenites to provide condoms, poster,
+ Toll plazas, wayside amentties pangls, brochures and pamphlets
* Major and Minor Ports, Shipping Corporations | + Condoms, poster, panels, brochures and
pamphlets for port employeeshworkforce, including
senice defivery points.
Tribal Affairs | + Trbal vilages + Training of TDAITDP offcers and personne,

+ Integrated Ttibal Development Agencies
(ITDAS|ITDPs

Qualfied and raditonal health care providers on
HIV and AIDS though films on tribals and HIV,
migrants and HIV, cultrally appropriate brochures
and pamphlets

* Distribution of condoms, brochures and pamphlets
fhrough Mobi Clics in bl areas.

Tool: NACP Il Indicators Linked to Communications Efforts

Indicators for Behaviour Change

* Increase in percentage of people who recall corectly the modes of ransmission and the modes of prevention
+ Evidence and observation of changing social norms aboutdiscussion and dialogug onsexand sexualty

* Increased acceptance of the dialogue and discussion on sexand sexualty in publicdomain

* Increase inthe numberofpeople who have nomythsimisconceptions about ransmission and prevention

+ Selfreported increased abstinence  selfreported increased faithulngss

+ Decreasemnumberofsexual partners

* Morerequestsforinformation about STISHIVIAIDS.

Indicators forAdvocacy

+ Increased discussionof HIVIAIDS policyissuesn egislatve bodies

+ Increased press coverage ofethicaland legalssues dealingwith HIVIAIDS issues

* Increased openness aboutsexualissuesin the meda

* Fewercomplaints (e, lfters o the edtor) about media references

* Increased relgiouslbusingss leaders speakingin apositive way about HIVIAIDS

+ Increasedbusingss policies developed o protect IV + workersfrom discriminefion

+ Increased business policies inifated o promotg HIV prevention educafion actvities

+ Emergence of new coaltions andaliances among community organisafions to adress HIV issues

* Improved inclusion of those most affected by HIVIAIDS and their views in policy-making forums and increased
Ieadershiprolgs for PLHA.

Indicators for Social Community Mobilisation

+ Widespread nterestandparticipationin special AIDS observations

+ Grassroots participaton (6.9, Panchayat, SHG, youth clubsIPLHA) n HIVIAIDS campeign activies

+ Parfcipafion of more women, irs and adolescents in community megtings.

Links betwegn Communication-finked Indicators and Other Programme Components

Condom Promotion

+ Increased condom availabiity at iscos, hotels, bars, pubs, healt senvice providers, healthcare centres

+ Selfreported evidence ofmore apen conversation aboutuse ofcondoms

+ Selfreported increased consistent use of condoms with non-commercialpartners.

STIISTD

+ Selfreported abity torecognise STIsymptoms

+ Decreased fime between recognising an STl symptomand seeking eatment
+ Selfreported STl reatment:seeking and preventive befaviour

* Morefirs-time aftendees at STl clinicsIfewer repeatattendegs.

[CTC, PPTCT, ART, O, HIV-TB

+ Information about and avalabiity of services with materiels developed and disseminated
* Increased voluntary testing and counseling

* ART adherence materals developed and disseminated.




Tool: Sample KABP Questions

Typical KABP questions in an HIV and AIDS survey migh be:

Knowledge

(allexamples from BBCWST KAP Ending survey for HIV and AIDS mass media campaign 2007)

Howis HIVIAIDS transmitted from
ong person to another?

(Ask “any other” fter each response)

Transmission through the sexual route

(detas not spectfied) 1
Unprotected Sex/seX WHOUL CONGOMS...v.vvverereressrnrnrre 2
Sexwith multple pariners/CSW
Sex with HIVIAIDS affected person ...
Transmission through infected blood ..
Transmission through infected needles
Transmission from mother fo chid
Sitting/Talking with person with HIVIAIDS
Touching/Kissing person ith HIVIAIDS
Using utensislother materilleatingldrinking with person ith

HVIAIDS 10
From mosquito bie 1
Any other (spectfy 12
Not aware 13
Refused fo ansiver 1
How canaperson reduce therisk of Condomuse 1
heinginfected by HIVIAIDS? Being faithfl 2
Sexual Abstinence/Control 3
(Ask “any other" after each response) Using HIV tested blood 4

Usingsterisedldisposableneedles
Preventing ransmission rom mother o child

TakinganHVtest 1
Stayingfaraway from henfected personand the materils hey
15— §

Take precautons (unspecied)
Utllsingmedical treatment....... ...

Having postive festyles i
Anyother 12
Notaware 13

Refused toanswer 14

Attitudes

Il read outa few satements. Please tell me to what extent you agree or disagree with these tatements. The possible
answers are strongly agree, agree somewhat, neither agree nor disagree, disagree Somewhat, strongly disagres

(]
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64 1find condoms uncomforiabl. T12)3 (456
65 IfIcan avoid using condoms | would. 11213456
66 Quite often do not use condoms. P23 (456
6.7 Ifeel shy totalk about condoms, T12)3 (456
68 1find it a itle embarrassing fo buy condoms. 11213456
6.9 tis alightfor a woman to suggest fo a man that he use condoms. P23 (456
Behaviour/Practices
Please state whether you have gver done or recommended any of the following;
Behaviour Ever practiced? Everrecommended | Recommended to whom?
81| Testing for HIV Yes 1| Yes 1
No 2|1 No )
DKICS..oo 3
82 | Treatmentof STIs | Yes 1] Y 1
from qualified No 2 | No 2
personnel DKICS 3| DKCS 3
Not applicabl........4
83 | Useoftested blood | Yes 1] Yes 1
No 2| Mo 2
DKICS 3 | DKCS 3
Not applicabl........4




Other aspects suh as interpersonal communication can also be explored:
Please state whether you have ever done yourselfany of the folowing:

9.1 Have you ever discussed any topics concerning HIVIAIDS?

Yes 1
No 2
DK/ CS 3
RefUSed {0 ANSWE .. &

92 With whom have you discussed these matters?

Spouse (ff maried)
Parents/ Grand Parens
Brother/ Sister
Son/ Daugher .
Other family members
Other REIBHVES .. B
Friends 1
Health/ Vilage/ NGO Functionaris............. §
Non-regular Sex Parngss ... ..
Any other

93 Which of the following topics have you discussed?

Topics Yes No

(Read out the options)

Testing of HIVIAIDS 1
Treatment of STIs 1
Treatment of HIVIAIDS 1
Use of tested blood 1
Use of terfsed needles 1
Use of condoms 1
Being faithfulto partner 1
Not visiing sex workers 1
Other 1

L S e LS iy Y

Tool: SACS Quarterly IEC Reporting Format

INFORMATION, EDUCATION AND COMMUNICATION
QUARTERLY REPORT OF SACS

Section A: [dentification
State:
Reporting Quarter

Year:

State Code:
Name of the Sociely

Name of the [EC Offcer(s) and Designation:
E-Mai id of Offcer in Charge:

Tel. (M):

Budget Allocated for [EC Activites in current financi
Expenditure il end of this quarer:

Section B: Audiovisual Media

al year.

Avalable Balance;

8. | Type of Media Total | Theme
No. Number | Covered
this
Quarter

Target
Audience’

Channel

Duration of Time

Broadcast Slot
sec:min How
many
week?

(Frequency)

Expenditure
Incurred

| Mass Meda:
Audiovisual
Broadcast of
audiovisual
PSA ISpots

12 Live Phone
inProgram

1.3 Sponsored
Program

14 Fims
(fcfonfonfc,

15 Cinema
breaks

16 Any other
programme

(opectf)__

I | Mass Media:

Audio

21 Broadeast of
audo spols

2. Phone-
in programme

23 Sponsored
programme

24 Any ofher
programme

ey

Themes can be ; A- AIDS awareness, B- Blood Donaton/Sefety, C-STDIRTI, D-ART, E-Counseling and Testing, F- Care &

Support, G-Any Other. Mutiple selections possible.

“Target Audience can be &- General Population, b HRG:SexWorkers/ MSW DU, c- Bridge Population, d- Youth, e-Women.

Multpl selectons possibl.




Section C: Print, Publicity and Recall Media Section D: [EC Activities

S | Type Total | Theme | Target | Number | Place of distribution/ | Feedback | Expenditure S Type Them | Target | Number |Duration | Place Detalled | Expenditure
No.| of Media Number | Covered | Audience | Distibu- dspay | Obtained’ | Incured Noj of Actity Audignce | of | (Hours/ | (Steteistrictor| report | Incurred
Produced ted Partici | Days) Blockl | atfached
in pants (YN)
Quarter (Aprox.)
Il | Print Medla: V| AdvocacylSocial
Recall Mobilisation campaign
3.1 Press ' .
) 5.1 Interactive Community
Advertisemens Programmes/Events
i rerlzzsses 5.2 Media Advocacy Events
19 Press 5.3 Other Awareness
" ies Workshops
34 Wall 54 Exfibiion Urban
Paing 55 Btion Ry
3.5 Permanent
hoardings 56 Any oher—
36 Temporary VI'| Community MedialFolk
hoardings Media (interactive)
3.7 Panels 6.1 Musical events
V| Information 6.2 Fok Entertainment
& ubcty: 6.3 Street Plays/Dramas
1 s 6.4 Mobe Video Van
42 Fipcharts ol e Tars
43 Posers 6.9 Any other—
Panels VII| IEC Activties on Major
44 Leaflels Events:
45 Any other— 7.1 World AIDS Day
1.2 Voluntary Blood
“The oodes for feedback t- Very Good, - Good, 3-Average, 4 Poor Donafon Day
1.3 Candleliht Memoria
Day
14 Any other commemo-
rafive eveni—




Section E: Cross - cuting Actvites Tool: Sample Annual Action Plan

S| Te Theme | Target | Number | Durain |~ Place | Detalled | Expenditure Thiis a prototype action plan for an annual communication budget fo rpees ong crors drafed fora tat. Please nole
No.|of ety Audence P(r)tf (I;oursl (SmeB"I)'s;"m’ ";P‘;‘"d oured Hhat the:plan il vary depending upon the Stae you are n, the communication priofties you se, the avallable resources n
:m'g i) | 4 (Y?N)e the State, interventions of other partners, efc. This plan is only an example.
(Approx) Remember that thre is no single solufion for media planning. A good plan i devised keeping the communicafion
W] Ty objectives atthe forefront. No planis perfect either, 5o constanfly question assumpfions, and constantly measure resus.
W | Vaseani A Prototype Budget for theme-specific communication campaigns (in Rs. Lakhs)
X | Doumentaion Note: Detais of media vehicles are given below the table
(reports, newslefers) -
— Communication e Veticle
N qumi{|nnEvat\velEC Intervention/Theme TVICable | Radio | Outdoor | Print | Mid-media | Mid-media | IPC
atily (Aaha Inferactive |  Stafic | Support
separate reporl) Nateils
Gampaign for generel 4 4 4 6
Section F: Monitring and Evaluation Actvities populationvih focus
on women and youth
S| Type Keyissue, | Target | Number | Timelings Place Defailed | Expenditure (safe sex, risk percepton,
No. | of Activity Material, ~|Audience| ~of (StatelDistrictor | report |  Incurred myths and misconceptions,
or campaign Partici Block) | aftached condom promofion, etc.
spaanr:tslle W Campaign to promate 2 4 1 2
P voluntary festing and
X | Commuicaion s health seeking information
Assessment Promotion of service sfes 2 2 4 2 /
XII'| - Pretesting of material ettt
V| Vg Communication fo address 4 2 1 2 4
104 Reida sfigma and discrimination
partcipatory Material to support providers 4
appraisal atsenvice sites, incuding ART,
142 Field vists and PrICLICTC
observation Materials o support 6
143 Key stakeholder Minerenions
interview Blood safety; awareness 2 2
W Erlan and materils support

Any other information/descripton:




Total budget for above theme-specific campaigns: Rs. 68 lakhs

TVICable:Includes messages on ickers, TV spots, insertsin ongoing programmes, panel iscussions

Radio: Includes ong-format programmes and shorter duration anes; radiospots, panel discussions, phong-n programmes, fc.
Qutdoor:Includes hoardings, bus panels, shelers, wallpainfings

Print Includes newspapers and magazines

Mid-media neractive: Fairs, exhibions, shreet theater, efc.

Mid-media tafic: Signage boards, Kosks

Tool: Reference Rates for Media Buying

A, Song and Drama Division

Rates for diferent categories and performances (we.f. 18.10.06; subject to revision from time to time)
Costing varies according o

* Grade of rfs

* Number of memberfartists per troupe

* P Support materils: Communicafion aids for AWW, Asha workers, Link Workers, PRIs, NYKs, SHGs, Mahia mandals, DFP, Number of Category (rade A (rade B Grade C
S&0D divisions.Includes pamphlets,booklets, posters,fip chars, interactive games, audio cassetes. artists (Rs) (Rs) (Rs)
B. Prototype Budget for social mobiisation, advocacy, mainstreaming, events, training, documentation, resarch 1t Drama & Composite 5600 4760 4000
andiIsE 1l f 5180 40 B
Social mobiisaton actifes: Rs. 4 lakhs 9 & 4780 280 %0
A|dV|°?CVi s R 8 4 840 M 0
Icudnguoshogs ard e R it 7 Fokand Tedond m 40 2560
Mainsteaming; Rs: 2lakhs reismagopuypet and
Events (including WAD): Rs. 6lakhs mythological recitals
Training: Rs. 4akhs b o- pufl] 2565 2380
Documentafion: Rs. 4 lakhs § o- 50 30 200
Research: 4 - 2030 1855 1680
(Including MSE) Rs. 8 akhs 3 - 1680 1540 1400
Total budget for other communication activties as given above: Rs. 32 lakhs 2 o- 190 1085 90
TOTAL BUDGET (A+B) :Rs. One crore 1 - 80 mm 10
Category LocallOutstation No. of days Proposed rates
Performances
Music Composer, Local 3 Upto 20 days Rs. 21,0001per head
Dancer, Choreographer, b) Up to 30 days Rs. 28,000/- per head
Seript witer and Drama
producers
Qutstation 3 Upto 20 days Rs. 28,000) per head
b) Upto 30 days Rs. 35,0001 per head

Traveling Allowance: Experts hired for outstation performances are enftled, in additon tothe above fees, toreimbursementof
2°ACrailfareordeluxebus fare. However, theyarenotentied oany TADA

Annexure to sanction no. 12 (21)05-FS dated 18.10.06

Fees in respect of casual arists engaged in S&DD.

Category Fees per show (local | Fees per show (outstation) Rehearsal fee
Proposed rate Proposed rate Proposed rate

A Rs. 700~ Rs. 10501 Rs. 175/-

B Rs. 550 Rs. 850" Rs. 150+

C Rs. 400 Rs. 650" Rs. 125




Traveling Allowance: Agradeartss-2°AC Rl fae or CharcaorVolvo Defuxe buses o otherdeuxe buses. B& Crade
artists- 3°AC ra fareor Chaircarordeluke buses (excluding Volo).

B. Rates of Directorate of Field Publicity (DFP), MOIB

DFP has special rates for Specil Interactive Programmes for Rs. 3000/ per programme (currently, subject to revision
with time). These include fim shows, group interactions, smal exhibtons, debates, essay wriing competiion, ef.

The programme has tobe designed by SACS in consultaton withlocal DFP offces.

C. DAVP Rates for Private Channels : Please refer to DAVP websit for the atest rates for advertising on cable & satelite
channels and private FMradio tafions.

D. Rates for Mid-media

Rates willvary according fo the ype of material used, colou, ize and number o copiesihoarcings as well as the
location. SACS should follow tendering processes as per ruls.
Please refer o the DAVP webste for the updated rates from time to ime,

E. Doordarshan and All India Radio

Rates for Public Senvice Adverisements (PSA) on DD and AR vary fom stafon to staton and across fime bands and
may be obtained from the local statons.

Organogram: [EC Division at SACS

PD SACS

|

}

Dy. Director (IEC)
\

' ' ' i i
Consultant Civil Society . Asst. Director Asst. Director
and Mainstreaming Consutnt Youth GPA Coordinatr (Documentation) (Condom)
Asst. Director
(Publicity/Doc./Condom)

These posttons will be as per the sanctioned posts in these states.
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